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Unibail-Rodamco-Westfield develops and
operates places at the heart of the most
dynamic cities in Europe and in the United
States. Our shopping destinations welcome more
than 1.2 billion visits annually, our offices are
homes to hundreds of companies, we welcome
visitors from all over the world in our Convention
& E x h i b i t i o n ve n u e s a n d a r e i n c r e a s i n g ly
developing mixed-use destinations.
With leadership comes responsibility.
When Unibail-Rodamco launched Better Places
2030 in Continental Europe in 2016, we set the
most ambitious environmental target in the
industry: reduce by -50% our carbon footprint
by 2030. We set up dynamic programmes to
address unemployment in the communities
surrounding our assets. Meanwhile, in the US
and in the UK, Westfield continued to develop its
strong CSR expertise, with ambitious community
programmes and more green technology tied to
its assets.
Building on this, our CSR ambition is now
integrated in all key decision making
processes. Our efforts have been recognised by
industry stakeholders and investors, with major

international CSR awards. It has been an inspiring
journey: our decision to partner with local
authorities, start-ups, and local communities was
the right one.
Today, one year after the formation of
Unibail-Rodamco-Westfield, we are taking
this ambition one step further. Better Places
2030 now extends to the new regions of the
Group, making each of our countries, assets and
3,700 employees active contributors to our CSR
objectives. Starting today, while our ambition to
halve our carbon footprint remains central, Better
Places 2030 will also tackle new challenges such
as responsible consumption and the circular
economy. CSR will also be instrumental in our HR
strategy, as we are increasing our commitment to
diversity and inclusion.
Better Places 2030 will help transform
and future-proof our portfolio, as it will give
purpose to our teams, drive to our retailers,
experience to our visitors and shared value for
our communities. This expanded Better Places
2030 strategy is more than ever key to our longterm success.
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SUCCESS STORIES
GOING GREEN
In 2018, the Group reached a major
milestone in Europe with 100% green
electricity supply of all our assets. We
have also developed an extensive solar
programme in the US to provide our
destinations with green electricity.

CONNECTED AND MOBILE
With more than 1.2 billion visits each year, mobility is a key topic. In 2018, 55% of visitors
used a sustainable means of transport (public transport, cycling, walking) to access one of
our Continental European shopping centres and 100% of our standing assets are now equipped with electric vehicle charging spaces. Our Mobility Action Plan is a 360° tool to optimise
access to our shopping centres.

TRULY LOCAL
In June 2018, the first urban farm in
the Group was opened on the roof of
So Ouest, close to Paris, to produce
vegetables, fruits and other plants sold
directly to our visitors. In early 2020, the
future Pavilion 6 in Porte de Versailles
in Paris will host the largest urban roof
farm (14,000 sqm) project in the world.

COMMUNITY COMMITTED
We help communities by fostering economic
and social development. In 2018, over 500
jobs and training placements in Continental
Europe were provided through our URW for
Jobs programme, which also received the
2018 EPRA award for Most Outstanding
Contribution to Society. We promote local
partnerships such as Veterans Initiatives in
the US or the StemAmbassador programme
in the UK.

SETTING THE HIGHEST STANDARDS
In 2014, the Group was the first listed real
estate company to issue a green bond in the
euro market. In 2018, the Group was ranked
by GRESB as Sector Leader among all listed
retail real estate companies worldwide and
was included in the A list of CDP rating.

WE BELIEVE IN DIVERSITY AND

LOW ON CARBON, HIGH ON BUILDING
To achieve our ambitious carbon reduction
target on construction, we source and implement highly innovative solutions: Les Ateliers
Gaîté, in Paris, is the first project to use a
low-carbon cement. Its carbon footprint is
less than half that of traditional cement.
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ALL IN!
Better Places 2030 has gained a
tremendous momentum, with all our
employees engaged. Since 2017, 90% of
Continental European employees have an
individual CSR objective. This is today
extended to all Group employees. In 2019,
more than 2,000 Unibail-Rodamco-Westfield
employees supported their local communities
during the URW Community Day.

INCLUSION
A compelling framework for Gender Equality
is in place throughout the Group. It includes
actions to develop Women’s leadership
through sponsorship, network and
development programmes. A new training
on Inclusive Leadership & Unconscious Bias
has been delivered in a number of regions,
and is to be further rolled-out in the Group.
Family-friendly initiatives have been launched
in most countries.
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BUILDING &
RENOVATIONS
We develop future-proof and innovative projects. To support sustainable cities,
we work with the best architects, engineers and construction partners.
From design to construction, we perform Life Cycle Assessments,
introduce sustainable building materials, implement low-carbon and circular economy
solutions and develop partnerships for sustainable transport.

LEASING
& COMMERCIAL
PARTNERSHIPS
We bring the best brands and partners to our
shopping centres. By building on our strong partnerships with
local and international retailers, we roll-out green leases, promote
and develop sustainable consumption initiatives for our visitors
and boost voluntary agreements with retailers on CSR.

PROPERTY
MANAGEMENT

OUR
PEOPLE

We invest in our people, through dedicated CSR trainings integrated
as part of leadership & management programmes.
We embed sustainability in our daily working habits with the Work Greener
programme and carbon compensation of employee business travels.
We ensure diversity and systematically integrate it in HR processes.
We involve all our employees in the Group’s Volunteering Programme to support
the communities in which we operate.
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STRONG
COMMUNITIES
We operate our buildings with the highest environmental standards. From climate risk
exposure assessment to building environmental certification policy, from green electricity
procurement and solar programmes to energy efficiency action plans.
And because reducing the carbon footprint of our visitors transport is a priority,
we implement ambitious Mobility Action Plans with local transport operators and cities,
and deploy Electric Vehicle charging spaces in our shopping centres.

CSR IS INTEGRATED
ACROSS OUR WHOLE
VALUE CHAIN

We invest in the communities in which we operate
through initiatives like URW for Jobs to support local employment.
We develop strong relationships with charities and NGOs.
We support local entrepreneurs and integrate community resilience
in our operational management.
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RESTS ON THREE PILLARS

ADDRESSES
THE MAIN CHALLENGES
FACING COMMERCIAL
REAL ESTATE
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• M
 OVING TOWARDS A LOW-CARBON ECONOMY
AND SUSTAINABLE MOBILITY
• F
 ULLY INTEGRATING BUSINESS ACTIVITIES
WITHIN LOCAL COMMUNITIES
• E
 MPOWERING TEAMS ON SUSTAINABILITY
AND DIVERSITY

CUT CARBON EMISSIONS ACROSS
OUR VALUE CHAIN BY -50%

BE A CATALYST FOR GROWTH
WITHIN THE COMMUNITIES IN
WHICH WE OPERATE

EMPOWER OUR PEOPLE TO
BECOME SUSTAINABILITY &
DIVERSITY CHANGE–MAKERS

-50%

100%

100%

CARBON EMISSIONS ACROSS
OUR VALUE CHAIN
BY 2030

OF OWNED & MANAGED ASSETS
WITH A COMMUNITY RESILIENCE
ACTION PLAN
BY 2020

GROUP EMPLOYEES WITH YEARLY
INDIVIDUAL CSR OBJECTIVES
BY 2020
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CUT CARBON EMISSIONS
ACROSS OUR VALUE CHAIN BY -50%

DESIGN SUSTAINABLE
BUILDINGS

MINIMISE THE
ENVIRONMENTAL IMPACT
THROUGH INNOVATIVE DESIGN
AND CONSTRUCTION

Reduce emissions from
construction by -35%* by 2030

100% development projects
to integrate a circular
economy design solution

-50% CARBON EMISSIONS ACROSS OUR VALUE CHAIN BY 2030

IMPROVE
ECO-EFFICIENCY

DEVELOP
CONNECTIVITY &
SUSTAINABLE
MOBILITY

INTEGRATE NATURE &
BIODIVERSITY

COLLABORATE WITH OUR
TENANTS AND CONTRACTORS
FOR EFFICIENT RESOURCE USE

ENSURE ACCESS TO
PUBLIC TRANSPORT AND
SUSTAINABLE MOBILITY

CONTRIBUTE TO GREENER
CITIES BY PROTECTING
BIODIVERSITY

Reduce emissions from
transport by -40%* by 2030

Develop a Group biodiversity
strategy by 2020

50% of visitors to
access Group assets by
sustainable means of
transport by 2030

100% development projects to
implement a biodiversity
action plan by 2022

100% development projects

100% standing assets with

significantly connected to
public transport solutions

high biodiversity stakes to
implement a biodiversity
action plan by 2022

Reduce emissions from
operations by -80%* by 2030
Improve the energy
efficiency of our assets by

30%* by 2030

by 2025

Multiply the installed
capacity of on-site renewable
energy fivefold by 2025*

100% development projects

100% of our assets to include

to include long-term
climate risks, while
minimising resource use and
maintaining user comfort

by 2025

a climate change risk plan

by 2022

Aim to send zero waste to

landfill by 2025

by 2025

*baseline 2015
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BE A CATALYST FOR GROWTH
WITHIN THE COMMUNITIES IN WHICH WE OPERATE

100% OF OWNED & MANAGED ASSETS WITH A COMMUNITY
RESILIENCE ACTION PLAN BY 2020

EXPAND LOCAL
ECONOMIES

ENGAGE WITH LOCAL
STAKEHOLDERS

PROMOTE RESPONSIBLE
CONSUMPTION

FOSTER LOCAL ECONOMIC
DEVELOPMENT

SUPPORT LOCAL PARTNERS

PROMOTE HEALTHIER
AND MORE RESPONSIBLE
CONSUMPTION

1,000 people to integrate a job

Collaborate with tenants to
increase transparency of brands
on health and sustainability, and
to expand healthy and sustainable
alternatives in 100% flagship

100% flagship assets
to support local
entrepreneurship through
commercial partnerships and
regional networks by 2020

or a qualifying training
certification through the
URW for Jobs programme

by 2020

100% flagship assets to
support at least one local
charity or NGO-sponsored
long-term project (>2 years)
by 2022
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assets by 2025

100% flagship assets to
support and promote at least
one sustainable consumption
initiative by 2022
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EMPOWER OUR PEOPLE TO BECOME
SUSTAINABILITY & DIVERSITY CHANGE–MAKERS

100% GROUP EMPLOYEES WITH YEARLY INDIVIDUAL
CSR OBJECTIVES BY 2020
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BRING TOGETHER

EMPOWER

INSPIRE

PROMOTE DIVERSITY AND
INCLUSION THROUGHOUT THE
ORGANISATION

DEVELOP AND TRAIN TALENT

MAKE CSR CORE TO
OUR CORPORATE CULTURE

Ensure full equal
opportunities (e.g. gender,
nationality, sexual orientation)
in HR processes in 2019

Develop and roll-out
Group-wide leadership &
management programmes
integrating CSR by 2022

100% of Group employees

Improve employee

100% of Group employees

engagement on diversity
and inclusion

to have participated in CSR
training by 2022

take part in the URW
Volunteering Programme
annually by 2020

100% of our countries to
implement Work Greener and
employee well-being
programmes by 2020
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www.urw.com/csr

